
goal:  Increase awareness of the CASCPA and overall 
number of adoptions by “tapping into”craft beer , foodie culture 
and outdoor tourism of Charlottesville/Albemarle area. 

objective: event demographic 
& target audience

Pawtnerships: event venues

sponsors: a supportive community

 marketing: publicizing  brew  pup 

Launch:  master  plan 

post - event:  measuring success
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